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What is Branding? 
Branding is a marketing practice which specifies the way your business is projected to your audience. 
Anytime your business is represented, it should include a consistent appearance, including your business 
name, logo, specific colours, which encompasses the overall look and feel to your business. It allows 
perspective clients to recognize your business and distinguish from your competitors. Branding gives your 
potential customers an opportunity to remember who you are as a business and leaves an impression to 
recall in their memory at a later time. 
 
In short, if your business is represented on: 

- A Website 
- A Business card 
- Any advertisements 
- Emailers 
- Digital or Traditional Marketing in general 

 
You should keep a consistent standard look that includes the same logo, colours, text and overall look 
and feel that can blanket across your entire business - both online and on location. By doing this you will 
not only look professional, but you are also creating trust amongst you and the marketplace. 
 
How to Create Branding for your Website. 
 
Step 1: Brainstorming 
You may already have your logo, but it is important to do the preliminary work. It will not only help with 
your branding alone, but also your digital marketing in general.  There's value in knowing the keywords 
you want associated with your business.  
 
Get Started 
First write down any words that you feel best represents your company. Let your mind flow with ideas, 
and just write down anything that comes to your mind. Try to come up with at least 10 words that reflect 
your business.  
 
For example: trustworthy, safe, organization, timeless, serving … can you think of any for your business? 
These keywords will also come in handy for our future webinar on blogging and Search Engine 
Optimization (SEO) – so keep your preliminary work in a notebook for future brainstorming sessions.  
 
 
Step 2: Narrowing Down to One Word 
We are now going to narrow down your brainstorming words to just one single word. One word that best 
describes your company. For example: community, health, quality, caring. Once you have narrowed down 
your word, it will start to frame how you want to your business to be seen. It also allows you to associate 



 

 

imagery to go along with that one word.  This of it as an anchor for your brand, that everything that will 
come back to when making your design choices. 
 
Step 3: Research 
We need to do some research and see how our company compares! 
Look at other companies. These companies may be your competitors, and/or company’s you admire. 
Choose one company and take note of their branding.  
What colours are they using? What text are they using? Is their logo appealing? Simplified? 
Complicated?  Just an icon or just text or both? What images are they using to represent their 
company?  Are they using Stock images or Original images?  What could be improved or what are they 
doing well?  Take note and write down what appeals to you. 
 
Step 4: Create or Re-think your logo. If you are creating a new logo or rethinking your current logo, you 
should consider the following: Keep it a simple! Your logo should be able to look suitable on a small one-
inch pin, and on a large billboard. You do not need to have a symbol in your logo that directly relates to 
your business.  
 
Think about some of your favourite product logos....Like what's an apple have to do with a computer 
anyways? But what if you're not that creative, or you have the ideas and did the homework -  but just can't 
put it all together. Well you can invest in a professional designer if it's in your budget, or check out some 
of these online logo builders: PrestoBox, SquareSpace, or Vistaprint.  Fiverr is also a great resource if 
you want to hire a designer. It’s safe and full of freelancer at various price points for any budget. 
 
Here's our Digital Force tip: You may have the same logo in different colours from the same colour 
colour scheme - pending on where your logo is placed. Ensure you dictate which one is the main logo, 
and which ones are your secondary logos. Use the same colours for your branding so it is still consistent. 
 
Step 5: The Look  
It is important to NOT just take any photos from the internet to create your website, and brand. Most have 
copyright attached, or you need to pay for the use of the photos. You don’t want to get stuck with a bill or 
lawsuit – remember your branding is supposed to create TRUST amongst your marketplace.  
 
You can look online for affordable stock images or create your own original content. Hiring the right 
photographer could prove to be beneficial for creating original content for your website and digital 
marketing. Here are a list of website that provide affordable stock images: Unsplash, iStock, and 
MorgueFile.  
 
If you look at big companies and their branding, you’ll see the consistency - and how they present their 
business. Once you have a rough idea of what your branding will be, I encourage you to choose wisely.  
 
After you have established a brand and have those colours and images associated with your business 
and burned into your audience’s mine, it is really hard to shake it out in the event you want to rebrand 
your business’ image.  
 
Step 6: Choosing your Colour Palette 
To go along with your images, you need to choose your colour palette for your branding, and by now you 
realize you need to stick with it.  
 
There are blogs and articles with some great design inspirations. We ensured that we put the links on 
your handout: https://visme.co/blog/website-color-schemes/  
This blog offers cool combinations and colour schemes with the exact HEX number. A hex number is a 
numerical code given to that specific colour, so you won’t mistake your brand colour with a different 
shade. Every designer, or printing shop will know exactly the shade and blend of colours that are mixed 
together to create that exact very colour using a hex number. It's helpful too if making your own website. 
It's a great blog and worth checking out.  
 



 

 

Or get inspired by your favourite artwork. As Melanie Griffith says in the movie Working Girl, “You never 
know where the big ideas could come from.” For example, famous director Wes Anderson is known for 
using specific colour schemes in his movies, which makes his style very identifiable.  
 
Or research colour psychology and use the associated colours with the corresponding emotion. For 
example, corporate colours are usually represented with the colour blue. At 
https://thelogocompany.net/blog/infographics/psychology-color-logo-design/ they go into how logos are 
chosen and how they reflect the emotion guide based on their branding.  
 

Here’s our Digital Force Tip: Remember, 
do not choose too many colours to 
represent your brand. Keep it under 5 
colours and keep it simple! The classic 
KISS rule applies, Keep It Simple Silly!  
 
Step 7: Choose a Font 
It is good to know that not all fonts are 
created equal. Some are easier to read, 
some are not universally viewable on all 
platforms, and as a result, will not be seen 
as you intended for all audiences. When 
choosing the right font for your brand, 
consider what the font implies.  

For example, a script font may have a 

more romantic feel, where as a  
big bold font can demonstrate 
strength.  
 

 
You do not want your font to give a negative impact onto your brand or choose an inappropriate font that 
does not relate to your business.  
 
When in doubt, choose a font that is web safe, and is easy to read. Classic web safe fonts that can be 
seen universally on different platforms include: 

- Arial (Regular, Bold, Narrow) 
- Times New Roman 
- Helvetica 
- Times 
- Courier New or Courier 
- Verdana 
- Candara 
- Geneva 
- Calibri 
- Optima 
- Cambria 
- Garamond 
- Brush Script 
- Lucida Bright 
- Copperplate 

 
Note: Stay away from Comic Sans if you want to be taken seriously! 
 
 



 

 

 
 
Step 8: Create Brand Guide 
Now that you have a good idea of colours, font, logo, style and feel, you are ready to put it all together to 
create a simple 1-page Brand Guide. A brand guide is helpful for all employees and dictates to everyone 
how your company should always be represented. This guide is helpful, not only for your website or ads, 
but for anything you use to reflect your business. Again, we will put an outline for you to follow on our 
hand out.  
 
Brand guides can get pretty robust if you are working for a large company, however starting out a small 
business and creating a 1-Page brand guide that can be handed to any new employee is a good start to 
staying consistent. So, here is a basic outline for a 1-Page Brand Guide. It includes your business name, 
your different logos and colour options, Brand colour inspirations, imagery, photos or symbols, Font styles 
for different ads or digital marketing, Brand colours, and specific Hex #.    
 

Name of Business: 
 
 

Main Logo Color Variation 2 Logo Color Variation 3 Logo 
 

(Add Logo) 
 

 
(Add Secondary Logo) 

 
(Add Secondary Logo) 

Brand Colour Inspirations: 
 

(Add Images) 
 

  

Brand Inspiration: 
Imagery/Photos/Symbols 

  

 
(Add Images) 

 

  

Font Style 1: Font Style 2: Font Style 3: 
 

 
 
 

  

Brand Colours: 
 

(Put your selected Colours 
here) 

 

Brand Hex # 
(https://www.color-hex.com/) 

 
Ensure you put the hex 

number 
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https://visme.co/blog/website-color-schemes/  
https://thelogocompany.net/blog/infographics/psychology-
color-logo-design/ 
https://articles.bplans.com/how-to-create-a-branded-
website/ 
https://www.fiverr.com/ 
 

http://prestobox.com/ 
http://www.squarespace.com/ 
http://www.vistaprint.com/ 
https://unsplash.com/ 
https://www.istockphoto.com/ 
https://morguefile.com/ 
https://www.color-hex.com/ 

 


